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Information About the Organization

1. Please provide the name, address, phone number, and email address for the authorized agent submitting the proposal.

Contact: Lizbeth Borja – Bid Analyst
Address: 2695 E Dominguez Street, Carson, CA 90895
Phone: Office (800) 421-5354 │Fax: (310) 537-7990
Email: biddept@lakeshorelearning.com

2. Description of organization including: a) Company size/history, b) US Market Share for solutions related to this solicitation, c) Scope of clients serviced, d) Annual dollar amount of current contracts negotiated, e) Industry longevity related to scope of this solicitation, f) Head Quarter's physical address.

a) Company size/history: 
Like many great enterprises, Lakeshore started with one person taking a chance. In 1954, an Omaha homemaker named Ethelyn decided to pack up her family and move to California to open a toy store. The move was a bit unconventional for a woman in 1950s America—but entrepreneurs don’t typically follow the status quo. Initially, Ethelyn focused on selling toys to parents, but before long, local schools started calling her for art materials and other classroom supplies. Ethelyn listened to her customers. Sensing an untapped market, she sold the store and started Lakeshore Learning Materials. Eventually, Ethelyn’s sons, Charles and Michael, joined the business—expanding operations and turning Lakeshore into a million-dollar company within just a few years. When Ethelyn retired in 1971, Michael assumed the duties of CEO, while Charles became the Vice President in charge of merchandise and buying. Today, Michael’s sons, Bo and Josh, are an integral part of the business as well—having worked their way up from summer jobs in the warehouse to CEO and Chief Product Officer, respectively. Two generations later, Lakeshore continues to offer the best products and service around—and we’re still expanding! In addition to our growing network of over 60 retail stores, we offer multiple mail-order catalogs to meet the needs of parents, teachers and children worldwide. Plus, our full-service website offers instantaneous access to our catalogs as well as free activity ideas, classroom designs for infants through middle school/high school, and much more.

b) US Market Share for solutions related to this solicitation: 
Learning Materials is one of the largest educational materials companies in the world. We’ve been in business over 71 years and have built our reputation by providing high quality, developmentally appropriate and relevant materials to teachers and young children. We develop and manufacture the vast majority of the items we feature in our catalogs, retail stores and website. 

c) Scope of clients:
Lakeshore Learning serves a broad range of clients across the U.S., including public and private schools, early childhood centers, school districts, educators, and families. Its customer base spans from preschool through middle school, with products and services tailored to support classroom learning, curriculum development, and educational environments. Lakeshore also partners with government agencies and nonprofit organizations to support educational initiatives nationwide.

d) Annual dollar amount of current contracts negotiated:
The annual dollar amount of current contracts negotiated is approximately $5 million.

e) Industry longevity related to scope of this solicitation:
Lakeshore Learning Materials has been a trusted provider within the educational supplies industry since 1954, demonstrating over 70 years of sustained service and expertise. Throughout its history, the company has remained focused on delivering high-quality educational products tailored to the needs of schools, educators, and students. Its long-standing presence in the market reflects a deep understanding of the evolving demands of the education sector and a proven ability to support large-scale procurement efforts aligned with the scope of this solicitation.

f) Head Quarter's physical address:
2695 E Dominguez Street Carson, CA 90895

3. Please provide information demonstrating your organization's capacity to provide products/services to all participating entities in the United States including the following: a) Sales team, b) Distribution system, c) Customer service team d) Number and location of support centers in USA, e) Any areas in the United States where your organization's products/services cannot be offered.

a) Sales team: 
Central Indiana Educational Service Center will have a dedicated Sales team assigned to this project. Below you will find the list of key personnel, their roles and their current responsibilities.

Paul Liguori, Regional Sales Manager – Paul is located in Greenwood, Indiana, and is responsible for providing direct support to customers throughout his assigned regions in the state. His role focuses on ensuring that each client receives personalized service, timely assistance, and access to high-quality educational materials that meet their specific needs. Paul is committed to maintaining strong relationships with educators and institutions, helping them create effective learning environments. Phone: (463) 207-3920 | Cell: (463) 207-3920| Email: ploguori@lakeshorelearning.com

Patrick Ryan, Regional Vice President – After 8 years at Lakeshore, Patrick has developed a keen eye for how to combine furniture and materials to create the most versatile and successful learning environments possible. Plus, he is always communicating with his team and stakeholders to ensure spaces are completed on time and on budget. Phone: (800) 421-5354, ext. 7914 | Cell: (502) 780-2415 | Email: pryan@lakeshorelearning.com

Vince Garcia, Territory Sales Representative – Setting students up for success has been Vince’s job for 15 years. At Lakeshore, he does this by supporting stakeholders with innovative furniture and materials for learning environments through high school. Combining his deep product knowledge with his extensive history in education, he can find a solution for any space. Phone: (800) 421-5354, ext. 2801 | Email: vigarcia@lakeshorelearning.com

In addition to the team listed above, Lakeshore’s Bid Department is available to provide timely support. Vice President of Sales Operations Mike Duong, Bid Manager Eunice Peterson, and Bid Analyst Lizbeth Borja are responsible for ensuring compliance with all contractual obligations, assisting with contract renewals, and addressing any questions related to the agreement.

b) Distribution system
Lakeshore owns and operates three national distribution centers with over 3.5 million square feet of inventory and distribution space, we are prepared to fulfill all orders large and small.. This puts Lakeshore’s current in-stock rate at 99% and allows us to ship customer orders from multiple locations for faster delivery. Because we possess such extensive storage capacity, Lakeshore can also help customers by storing items on-site in case of unexpected project delays. 

c) Customer service team
Lakeshore employs over 3,500 employees nationwide, all of which are committed to customer satisfaction. Customer satisfaction is our number-one priority. As such, our Customer Service representatives are multifaceted individuals who go out of their way to provide a peak experience for every customer. 

Customer Service Department  
Phone: (800) 428-4414 | Fax: (310) 537-4261
E-mail: lakeshore@lakeshorelearning.com 
Hours of Operation: Monday–Friday, 6:00 a.m.–6:00 p.m., PST 

d) Number and location of support centers in USA
Our Customer Service operations are proudly based at our Headquarters in 2695 E Dominguez Street, Carson CA 90895, ensuring centralized support and direct access to core business functions. In addition to our headquarters-based support, we maintain a robust national presence with over 61 retail stores across the United States, offering in-person assistance and product access. The closest retail location to you is located at 1300 E. 86th St. #30, Indianapolis, IN 46240-1990.

e) Any areas in the United States where your organization's products/services cannot be offered.
Our organization is proud to offer its products and services nationwide, with no restrictions or limitations across any region in the United States. Customers from all states have full access to our offerings, ensuring consistent availability and support wherever they are located.

4. Please provide information regarding required licenses and certifications held by your organization.

Lakeshore is fully authorized to conduct business and holds all required licenses and certifications necessary to operate and deliver services across all U.S. states, including Alaska, Hawaii, Puerto Rico, and U.S. Territories. For states that mandate specific licensing, Lakeshore maintains active state licenses and can provide documentation upon request.

5. Please list any state, GSA, or cooperative purchasing contract your organization holds as well as its current expiration date.

Below are several cooperative contracts available for use: 
1GPA: Contract Number: 23-13P-19 Contract Expiration: 3/12/2028
OMNIA: Contract Number: R230301 Expiration: 12/31/2026
BuyBoard: Contract Number: 767-25 Expiration: 3/31/2028
TIPS: Contract Number: 23030 Expiration: 5/31/2028
AEPA: Contract Number: 023-D Expiration: 2/28/2026
Sourcewell: Contract Number: 091423 Expiration: 9/14/2027

6. What differentiates your organization from your competitors in the K12 school market?

Lakeshore stands out in the K–12 education market through its commitment to innovation, educator-driven product development, and comprehensive customer support. We continuously introduce new and exclusive products, such as our Flex-Space® furniture line and a wide range of Sole Source items—all designed in-house to meet the evolving needs of today’s classrooms. What truly sets Lakeshore apart is our product development team composed of former educators, who bring firsthand classroom experience to the creation of materials that are both practical and impactful. Their insights ensure that our offerings are aligned with real-world teaching needs.

Lakeshore also maintains a strong global presence by attending international toy and education fairs, staying ahead of market trends and customer preferences. Our Complete Classroom solutions provide schools with a one-stop shop for outfitting learning environments, streamlining procurement and setup. Additionally, with over 62 retail stores nationwide, Lakeshore offers educators hands-on access to our products in engaging, interactive spaces. These stores serve as hubs for professional learning and product exploration.

Through exceptional customer service, reliable delivery, and a deep understanding of educational needs, Lakeshore continues to grow its market share and reinforce its reputation as a trusted partner in K–12 education.

7. Please list at least 3 school districts that can be contacted as references. Include the following information: Organization Name, Address, Contact Name, Contact Email, Contact Phone Number.

Lakeshore Learning Materials has over 71 years of experience in providing classroom equipment and supplies for schools, organizations, and companies. Please feel free to contact the following references about our quality of goods and services:

Southern Hancock County Community Schools
Address: 4711 S 500 W New Palestine, IN 46163
Contact: Cheryl Rose, Early Childhood and Special Education Coordinator 
Email: crose@newpal.k12.in.us
Phone Number: (317) 861-5287

Columbus City Schools 
Address: 270 F. State Street, Columbus, OH 43260
Contact: Jennifer Ey , Office of Literacy  
Email: jey@columbus.k12.oh.us
Phone Number: (380) 997-0402

Cincinnati Public Schools 
Address: 2651 Burnett Avenue, Cincinnati, OH 45201
Contact: Ra Ward , Early Childhood 
Email: wardrea@cps-k12.org
Phone Number: (513) 363-0243

Products & Services/Pricing

1. Please provide a description of the products, equipment and services included in your proposal.

Lakeshore is fully equipped to meet the scope of work outlined in this proposal, offering a wide range of new, fully operational products that comply with all current safety and regulatory standards. Our catalog includes essential general classroom supplies such as paper products, writing utensils, folders, headphones, and classroom library books; a full selection of art supplies including washable paints, brushes, glue sticks, and easels; and a robust assortment of math, science, and STEM materials like lab equipment, science kits, manipulatives, and robotics kits. We also provide special education and inclusive materials, including adaptive learning tools and sensory resources, as well as fine motor tools such as building blocks, pegboards, and puzzles. All products are designed to support K–12 and Head Start programs, and are available through streamlined procurement channels with reliable delivery and exceptional customer service.

2. Please specify any products, equipment, and services that are excluded from your proposal.

Lakeshore’s proposal does not include career and technical education supplies, such as industry-specific tools, training simulators, or certification preparation materials.

3. Please provide information regarding your organization's pricing proposal including: a) Discounts on products, b) Discounts on services/installation, c) How the proposed discount/pricing structure compares to other cooperative purchasing contract your organization currently holds, d) Additional volume discounts or rebate programs offered.

a) Discounts on products:
Lakeshore is pleased to present the following offer to Central Indiana Educational Service Center, 5% discount on all non-sale items from Lakeshore’s catalogs, website (www.LakeshoreLearning.com) and retail stores.

b) Discounts on services/installation:
Design, Delivery & Installation by Lakeshore is complimentary on orders of $20,000 or more that ship to a single location in the contiguous United States. Depending on delivery location, additional charges may apply.

This service includes:
- Unpacking and assembly
- Supervised setup in a classroom, a library, a media center or other learning space
- Custom labeling and boxing of orders by designated information, such as by classroom or teacher
- Supervised verification that all rooms are in ready-to-move-in condition

c) How the proposed discount/pricing structure compares to other cooperative purchasing contract your organization currently holds:
The proposed discount and pricing structure is as competitive and may be more beneficial than those offered under other cooperative purchasing contracts currently held by Lakeshore. It is designed to ensure consistent value and alignment with our established pricing practices.

d) Additional volume discounts or rebate programs offered:
Lakeshore is the direct manufacturer of all Lakeshore products. Lakeshore strives to offer the best possible pricing, which we pass along to our customers each day. You can rest assured – if the Central Indiana Educational Service Center orders with Lakeshore, regardless of the volume, you will be receiving the highest quality products featuring the best pricing available. 

4. Will this pricing structure be guaranteed for the term of the contract?

Lakeshore agrees to hold the terms offered in this submission throughout the lifetime of the contract. Catalogs and prices are subject to change during the calendar year, and in the event of significant factors  outside our control, such as government-imposed tariffs or global pandemic; for current prices please visit www.LakeshoreLearning.com. 

5. Please identify any additional fees that are not included in your proposed pricing and how those fees are determined.

Lakeshore does not charge any additional fees beyond those outlined in our proposed pricing.

7. Please provide any information related to products/services your organization proposes to enhance and add value to the contract. Include all fees associated with value add items/services.

Lakeshore is committed to enhancing the value of this contract by offering a range of value-added products and services designed to support educational success. 

These may include:
 – Custom Classroom Solutions and design consultations
 – Digital Learning Tools and resources
 – Curriculum Support Materials tailored to specific learning goals
 – Dedicated Customer Support from our headquarters team
 – Complimentary Warehouse Storage
 – Complimentary Design Layouts
 – Complimentary Product Training
 – End-to-End Project Support
 – Local Representative
 – Sole Service Provider
 – Professional Development Workshops (virtual or in-person)

6. Please outline any shipping, delivery, and freight charges associated with delivery to participating entities.

Lakeshore offers Central Indiana Educational Service Center FREE shipping, delivery, and freight charges on all orders in the contiguous United States.

8. Provide any additional information relevant to this section.

Lakeshore is a full-service partner who can provide classroom furniture, design services, delivery services, installation services, professional development services, classroom and instructional materials, and more!

Below are additional advantages to working with Lakeshore:
 – Unconditional lifetime warranty on all Premium Quality Furniture, tables, desks, chairs, and cots!
 – With 99% of our items in stock at all times, there are virtually no back orders.
 – We stock all items at our warehouse, so there is never any drop-shipping from the manufacturer.
 – You will receive your materials in 7–21 business days (applicable within contiguous U.S) from the day we receive your order. 
 – We offer thousands of exclusive products, many of them created by our on-site product developers.
 – Products are all classroom-tested/designed specifically to meet the needs of teachers and students.
 – To expedite the setup of new equipment, we will pack/label your order according to the room or learning activity.
 – Lakeshore maintains the same strict standards that first made us great! Every product we make is distinguished by its quality, safety, educational merit and play value. And naturally, every Lakeshore product is backed by our ironclad guarantee: 
 – If you are unhappy with any item for any reason, you may return it for a full refund or exchange…no questions asked!

Contract Implementation

1. Describe your organization's marketing strategy to promote this contract to eligible entities across teh United States including: a) How will your organization differentiate this contract from other contracts held with other cooperative purchasing agencies, b) How your sales team will incorporate this contract as part of their sales process.

a) Differentiation from Other Cooperative Contracts
To distinguish this contract from others, our marketing team will be fully trained on the unique benefits and terms of the CIESC agreement. Marketing materials will be tailored to highlight the exclusive advantages of partnering through CIESC, including streamlined procurement, competitive pricing, and Lakeshore’s commitment to educational excellence. These materials will clearly differentiate this contract from those held with other cooperative purchasing agencies, such as Harris County Department of Education/Choice Partners, while still reinforcing Lakeshore’s overall value proposition.

b) Integration into Sales Process
Our sales team will incorporate the CIESC contract as a key component of their outreach and engagement strategy. Sales representatives will be equipped with customized collateral—such as brochures, flyers, and digital assets—that emphasize the benefits of purchasing through CIESC. They will actively promote the contract during client meetings, product demonstrations, and educational conferences. Additionally, regional managers may attend relevant events to further raise awareness and build relationships with eligible entities. By aligning our marketing and sales efforts, Lakeshore ensures that the CIESC contract is not only promoted effectively but also positioned as a preferred procurement pathway for educational institutions nationwide.

If awarded the contract Lakeshore would be very proactive in announcing the Master Agreement with our current Participating Public Agencies, existing Public Agency customers of Supplier, as well as to prospective Public Agencies nationwide.
– Creation and distribution of co-branded press release to trade publications within 7 days of agreement.
– Release of press release on Lakeshore website immediately after press release is sent to trade publications.
– Announcement of agreement on Lakeshore social channels with link to press release.
 – Further information around contract details and contact information published on website shortly after press release.
– ​​​​​​​On-going meetings and calls with Lakeshore-identified key customers throughout the agreement.
– ​​​​​​​Development and distribution of best-in-class co-branded marketing materials within first 30 days (pending agreement of all parties).  Materials will be reviewed and updated on a regular basis to ensure national team has the latest and greatest materials.
– ​​​​​​​Emails to selected customers within first 30 days promoting the agreement directly from their respective sales rep to ensure a personal touch.  Emails would then continue on a regular basis to existing customers.
– ​​​​​​​Welcome care package mailing to key customers with collateral materials once materials are approved.
– ​​​​​​​Mailing of materials and catalogs to all customers to take place after collateral materials have been agreed upon and produced.  We would do this on a semi-annual basis or more if needed based on business developments (new funding, bonds, etc).   
– ​​​​​​​Consistent prospecting of new customers via shows, referrals, mailing lists, etc.
– ​​​​​​​Attendance, participation and support of NIGP Annual Forum, National, Regional, and Lakeshore trade shows, conferences and meetings, when possible.  
– ​​​​​​​Participation and creation of first-class ads for placement in national and regional trade publications promoting Lakeshore and CIESC Partners
– ​​​​​​​Tours of Lakeshore for specific customers that are in the LA area or for partners/customers when they are out in the LA for a show/event.
​​​​​​​– ​​​​​​​Ongoing updates of partnership on Lakeshore social media channels

2. Please outline how the current CIESC accounts would be transitioned onto this new contract. What will the user experience be in the transition?

Our marketing plan will be managed at our corporate office headquarters in Carson, California. We have marketing and art departments that will be dedicated to the CIESC’s Marketing Plan. Our marketing staff will be versed in the intricacies of the arrangement with CIESC. They will be exposed to the basic tenants of the agreement, as well as learning about the ways to increase business through this partnership. The marketing staff will be trained to use CIESC as a primary source, with marketing materials being created that specifically emphasize the benefits of working with CIESC and Lakeshore, to be distributed to relevant parties. Our in-house Marketing and Art departments will work together to create any marketing pieces needed, whether they are handouts, brochures, flyers, etc. Conferences can be attended by one of our regional managers. 

3. Describe your organization's ability to integrate with an e-procurement system for participating entities to utilize if they choose.

Lakeshore is fully capable of integrating with e-procurement systems for participating entities that choose to utilize them. Our organization offers flexible, secure, and scalable eProcurement solutions that support electronic ordering, invoicing, and contract compliance.
We currently support over 20,000 organizations nationwide—including school districts, early childhood programs, and members of various cooperative purchasing groups—and offer two primary integration options Custom Procurement Websites designed to meet the specific needs of each entity or cooperative Electronic integration via cXML punchout and EDI, compatible with major procurement platforms such as SAP, Oracle, and other

Integration Features Include:
 – eProOur custom
 – Oracle
 – SAP
 – Ariba
 – Skyward and more

Over 30 features to choose from
 – Visibility of account terms
 – Multilevel approval process (up to 4 levels)
 – Instant quotes
 – Quick order approval
 – One-click bulk orders
 – User-specific budgets and expirations, shipping/billing rules and views
 – Exclusive items
 – Customized product assortment
 – Item restrictions and maximum limits on order
 – Easy self-service user administration
 – Search function that narrows results quickly and accurately
 – Multiple payment options: PO, account, P-Card, credit card, gift card, etc
 – Tablet-friendly

Lakeshore also supports cooperative purchasing agreements and ensures that members have access to negotiated pricing and terms through their preferred procurement method. Participating entities can place orders using purchase orders or credit cards, and our eProcurement team is available to assist with setup, customization, and integration.

For more information or support, please contact our eProcurement team:
Phone: (855) 827-5830
Email: myepro@lakeshorelearning.com

4. Describe how additional products and services will be added and priced to align with this contract.

Lakeshore will continue to expand our catalog by introducing additional products and services throughout the duration of the contract. These new offerings will be incorporated into the existing eProcurement system, provided it is established for end-user access. All newly added products will be priced in accordance with the terms and conditions outlined in the contract, including the application of the agreed-upon discount structure.

New services and training programs introduced during the contract period will be made available to all end users.

5. What is your organization's frequency of pricing structure updates?

Lakeshore reviews pricing on an ongoing basis to ensure accuracy and competitiveness. Updated prices, if applicable, are published annually—each January for the Early Childhood (EC) catalog and each February for the Elementary (EL) catalog. This structured approach provides customers with a consistent and reliable framework for budgeting and procurement planning, while reinforcing Lakeshore’s commitment to transparency and operational excellence.

6. Describe how your organization will ensure participating entities receive contract pricing and that sales made through this contract will be reported to Edge Public as requested.

http://www.lakeshorelearning.com
mailto:myepro@lakeshorelearning.com


Participating members must reference “Account #180657” in order to receive contract pricing and all sales through this contract will be reported to Edge Public at the cadence requested. We have a dedicated sales operations team that will ensure all reporting is completed per the Bid requirements. 

Lakeshore has the capability to report and track all products and services sold to CIESC members. We have an in-house IT team of over 40 people that can design, program, and implement reporting tools and analysis for your program to your specifications. Lakeshore does not charge any fees associated with our reports. We would be happy to set up any automated reports that you may need. You can reach Lakeshore’s reporting department can be reached at (800) 421-5354 ext. 2597 or at bidreporting@lakeshorelearning.com.

Logistics

1. Describe how participating entities will place orders for products and services with your organization, including the role of your website, and/or local distributors if applicable.

Placing an order with Lakeshore Learning Materials is quick and convenient. Participating entities can choose from the following options:
Online: Visit www.LakeshoreLearning.com to browse products and place orders directly through our website.
Phone: Call us at (800) 778-4456
   – Hours: Monday–Friday, 6:00 a.m.–6:00 p.m. PT
   – Saturday, 7:00 a.m.–3:30 p.m. CST
Fax: Send your purchase order to (800) 537-5403
Email: Email your purchase order to orderdept@lakeshorelearning.com

Our Order Department is ready to assist with any questions and ensure a smooth ordering experience.

2. Is your organization able to create custom market baskets or shopping lists for participating entities?

Lakeshore is able to create custom market baskets and/or shopping lists for participating entities. Interested members can work directly with their dedicated Regional Sales Manager, Paul Liguori to discuss specific needs, product selections, and order logistics. You can reach Paul Liguori at (463) 207-3920 or at pliguori@lakeshorelearning.com

3. Explain your organization's shipping structure/pricing including if there is a minimum order amount.

FREE shipping on all orders in the contiguous United States, no minimum order is required

 

4. What are your organization's current order fill rates?

Lakeshore Learning Materials maintains a reliable and efficient fulfillment process, with a current order fill rate of 2 business days from receipt of order. Every one of Lakeshore’s items from our catalogs and website are available for “quick ship”! Lakeshore is proud to have a 99% fill rate. We work very hard to keep 99% of our items stocked in our warehouse and available for immediate delivery.

With 3.4 million square feet of warehouse space, we’re able to keep items in stock and ready to ship. We have two state-of-the-art distribution centers located in Carson, California, and Midway, Kentucky, enabling us to serve the United States coast-to-coast! Our Carson distribution center is located at our company headquarters near the Ports of Long Beach and Los Angeles, accessible from every major trucking corridor, and our new distribution center in Midway is centrally located for all U.S. customers. Because Lakeshore is uniquely and strategically positioned geographically, our customers receive an unparalleled delivery experience.

5. What is your organization's average lead time and on time delivery rates?

Lakeshore Learning Materials offers reliable and timely delivery, with a lead time of 7 to 21 business days after receipt of order. We provide FREE shipping on all orders within the contiguous United States

We are committed to ensuring that orders arrive promptly and consistently, supporting educators and institutions with dependable service.With two national distribution centers and one more on the way, we can provide fast shipping anywhere in thecountry. And with over 3.5 million square feet of storage capacity, our in-stock rate is among the highest industry-wide!
• No drop shipments—all orders ship direct from Lakeshore
• Simple and hassle-free order tracking
• Custom labeling—so every item is delivered to the right classroom, library, media center or other learning space
• Personalized service from order to delivery

6. Describe your organization's customer service/problem resolution process, including hours of operation.

At Lakeshore, customer satisfaction is our top priority. Our Customer Service representatives are highly trained, versatile professionals who are committed to delivering an exceptional experience for every customer. They are available to assist with product inquiries, order support, and general questions. Customer Service Hours of Operation are Monday–Friday, 6:00 a.m.–6:00 p.m. (PST) and they can be reached at (800) 428-4414 or at lakeshore@lakeshorelearning.com

In the unlikely event that an issue arises during the servicing of this contract, Lakeshore has a dedicated team assigned specifically to support the Central Indiana Education Service Center. This team includes both local staff and nationwide resources, ensuring that any concerns are addressed promptly and effectively. For service-related issues, you may contact your Regional Vice President, Patrick Ryan, directly at (502) 780-2415 or via email at pryan@lakeshorelearning.com.

For escalations related to bids or contract terms, Vice President of Sales Operations, Mike Duong, is available to assist. He can be reached at (800) 421-5354, ext. 2392 or by email at mduong@lakeshorelearning.com.

7. What is your organization's policy on product returns? Please include any fees associated with this process.

Not only are our products distinguished by their quality, educational merit and safety—they’re also backed by our ironclad guarantee. If you are unhappy with any item for any reason, you may return it for a full refund or exchange…no questions asked! If you need assistance with an order, simply contact our Customer Service Department at (800) 428-4414.

8. Describe the warranties offered by your organization including: a) Products/parts covered, b) Length of warranty, c) Cost of warranty, d) Warranty repair lead time.

a) Products/parts covered
We unconditionally guarantee every item. Lakeshore believes in the quality of our products, and we stand behind them. Our no-nonsense warranties guarantee that the items we create are meticulously designed and carefully crafted to withstand the test of time. If any product breaks within the warranty period, we will repair or replace it…at no charge!

b) Length of warranty
We unconditionally guarantee every item. We stake our reputation on the quality of our products. If you are unhappy with any item for any reason, return it to us for a full refund or exchange.
• Lifetime warranty on premium-quality classroom furniture, tables and desks, chairs, and cots
• 10-year warranty on Classroom Carpets
• 5-year warranty on Write & Wipe Mobile Tables & Desks, Outdoor Furniture, trikes, and cribs
• All other items receive a full-year warranty (unless otherwise noted)

Our warranties cover any structural defects that are found under normal, everyday use. Structural defects do not include cosmetic damage caused by regular wear and tear (such as the gradual fading of fabrics over time) or damage caused by factors outside of normal use, such as acts of nature, modification or unreasonable or abusive use.

c) Cost of warranty
If you're not completely satisfied with any item, you can return it for a full refund or exchange—no questions asked. Lakeshore’s warranty comes at no extra cost, with no additional fees required.

d) Warranty repair lead time
Our warranties cover any structural defects that are found under normal, everyday use. Structural defects do not include cosmetic damage caused by regular wear and tear (such as the gradual fading of fabrics over time) or damage caused by factors outside of normal use, such as acts of nature, modification or unreasonable or abusive use.

9. Describe in detail your organization's method for tracking: a) Orders, b) Deliveries, c) Invoices.

Your primary contact for order tracking your order from start to finish will be Territory Sales Representative Vince Garcia. You can reach him by phone at (800) 421-5354, ext. 2801, or via email at vigarcia@lakeshorelearning.com. Vince serves as a liaison between Lakeshore and your organization, ensuring clear communication and that your expectations are not only met—but exceeded. 

a) Orders
Once an order is placed on our website, an email is sent to the customer immediately with their order confirmation number. This confirmation will include your entire order summary and your order number. If you don’t receive a confirmation within a few minutes, please contact Customer Service so we can confirm your e-mail address. Once an order is received, it is verified and reviewed for adherence to our contractual agreement before being released. Once an order ships, the customer will receive a second email that contains tracking information. 

Users can also view online order tracking through their Lakeshore ePro site.

b) Deliveries
Here at Lakeshore we work hard to keep all of our items stocked in our warehouse and available for immediate delivery. From the day we receive your order, you will receive your materials in 7-21 business days unless otherwise noted. For large orders, we will work with our manufacturers to make sure we have the appropriate stock available to meet your delivery dates.

If an order is date specific, our traffic department will monitor the orders to ensure it meets the delivery date and time. If there are any issues with shipping delays, our customer service department or your Territory Sales Representative Vince Garcia will get in touch with you regarding your order and delivery.

From order to delivery, expect the best service in the industry!
 – Simple ad hassle-free order tracking
 – Custom labeling—so every item is delivered to the right classroom
 – Personalized service from order to delivery

c) Invoices 
Vince Garcia will be your direct contact for tracking the invoicing process. During the time your order reaches our warehouse to prepare for shipping, our Accounting department will prepare your invoice to be mailed when your order ships complete. We can accommodate requests for individual locations to receive invoices when they are both the “bill to” and “ship to” address. Our options for electronic billing will be contingent on your specific needs and software requirements. We are currently involved in electronic invoicing projects with several school districts and agencies. If you would like to explore this option with Lakeshore, we will be pleased to have our Territory Sales Representative, Vince Garcia speak with you regarding your specific needs and requirements to determine if our system will be compatible with yours.

If an order happens to contain a backordered item, we won’t send an invoice until the entire order has shipped complete. If the order is date specific, our traffic department will monitor the orders to ensure it meets the delivery date and time. If there are any issues with shipping delays, our customer service or inside sales partner will get in touch with the customer. Lakeshore’s standard payment terms are Net 30 Days.

10. Describe your organization's payment terms as well as the different types of payment accepted including, but not limited to: a) Purchase orders, b) Procurement card, c) Credit card/Debit card.

Lakeshore Learning’s standard payment terms are Net 30 Days from the date of invoice. We offer flexible payment options to accommodate the needs of schools and educational institutions.

Accepted payment methods include:
Purchase Orders – Accepted from approved institutions and subject to verification.
Procurement Cards – We support P-card transactions for streamlined purchasing.
Credit/Debit Cards – All major credit and debit cards are accepted for online and phone orders.

11. Does your organization have any additional charges for customers for using different types of payment forms (i.e., credit card fees)?

Lakeshore does not charge additional fees for using different types of payment methods.
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